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1. Introduction 

1.1 Reason for choosing topic 

Innovative start-ups in Vietnam are a hot topic of national interest. With many startup programs and competitions, organizations 

have been launched to promote innovative start-ups for students in universities today. We can see the importance of starting a 

business today, which is also considered as one of the basic solutions to solve socio-economic problems such as unemployment, 

improve the economy of Vietnam and improve the material life of Vietnamese workers. 

The fastest growing startup in history as in the first years of our country, the number of enterprises established in the year 

exceeded 100 thousand enterprises with higher quality. So the government considers 2016 as the Year of Startup Countries. The 

socio-economic situation of Vietnam before 2016, according to the General Statistics Office in 2014, the labor unemployment 

rate was about 2.12%, but the unemployment rate among 15-24 year olds was three times higher. . Especially with an abundant 

labor force in urban areas, the unemployment rate is many times higher than in rural areas and university degrees are easier to 

be unemployed than unskilled workers with a large number of people with university degrees or higher. Unemployment has 

continuously increased over the years, which shows that entrepreneurship also plays an important role, moreover in solving 

employment problems and reducing pressure on unemployment for Vietnamese society today. 

 

1.2 Objectives of the study 

Finding out the causes and factors affecting the intention to start a business is essential and important. Entrepreneurship is a 

necessary condition, being focused and fostered by the state and universities for today's young generation. According to Article 

18 of the Youth Law, start-ups are as follows: 

▪ Education and training of entrepreneurship knowledge and skills for young people. 

▪ Provide information about the market; legal, scientific and technological support, investment promotion, human resource 

development; preferential loans from credit institutions as prescribed by law. 

▪ To encourage and create a favorable environment for young people to start their own businesses, to create and apply science 

and technology. 

▪ Incentivize and support organizations and individuals participating in providing services to support youth start-ups; 

encourage the establishment of start-up funds for young people in accordance with the law. 
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For example, Ho Chi Minh City University of Technology 

(HUTECH) has created many useful startup playgrounds for 

students who intend to start a business, for example: hutech 

startup wings program, student day - student day nationwide 

startup, startup wheel 2019 trading platform and startup 

investment. create opportunities to interact with 

entrepreneurs and businesses at talkshows organized by the 

school eg: "Talkshow exchange and start-up", "Exchange 

with Shark Khoa - don't rush on the way to start a business", 

"Direct exchange with Shark Hung to start a business". Open 

skills and start-up classes for students Eg: “Startup 

knowledge training course for students” 

From the above information, we have studied the topic 

"Factors affecting the intention to start a business of students 

of the Faculty of Business Administration at Ho Chi Minh 

City University of Technology". 

 

1.3 Research subjects 

Factors affecting the intention to start a business of business 

administration students at Ho Chi Minh City University of 

Technology. 

Research subjects are expressed through the following 

factors: Passion, capital, awareness, education, experience, 

business location, opportunity, dare to take risks, will to 

progress, business market … 

Students' entrepreneurial intentions are realized when those 

factors positively affect students and vice versa. 

Survey subjects: students of Ho Chi Minh City University of 

Technology, faculty of business administration. 

 

1.4 Research Methods 

Qualitative research method: provides comprehensive 

information on the characteristics of the study and working 

environment at the research site, is conducted to select and 

identify discussion groups and survey subjects. Qualitative 

research is based on research methods such as individual 

interviews, group discussions with flexibility and science. 

This method allows to discover important topics that 

researchers may not have covered before. Quantitative 

research method: collect and analyze information on the basis 

of data of a statistical nature. Statistics to obtain basic and 

general information about Ho Chi Minh City University of 

Technology. The aim of the quantitative research is to draw 

conclusions about the study of training quality through the 

use of methods. Method of statistics, analysis, or in other 

words, the quantification of data collection and analysis. 

Information and data are usually collected through surveys 

using a large-scale questionnaire.  

 

2. Theoretical Basis  

2.1 Entrepreneurship 

Entrepreneurship is understood as self-reliance and self-

construction in business. That means you will create, self-

found or co-found a business, a company of your own. You 

will be the manager, the owner, and all the products and 

services of the company will be sold according to your ideas 

and plans. 

In simpler terms, creating your own business or company is 

the answer to the question of what a startup is. This is an 

extremely important type of labor in today's modern society, 

and is increasingly being noticed by young people. 

Opinions about entrepreneurship are always different and the 

definition of entrepreneurship is not unique. MacMillan 

(1993) defines entrepreneurship as "an individual taking all 

risks to create a new business or open a business store for the 

purpose of making profit and getting rich". Hisrich and 

Drovensek (2002) define entrepreneurship as “the process of 

creating something new and valuable by taking the time and 

effort necessary to achieve monetary independence, which 

involves risks financial, spiritual and social accompanying”. 

According to Russia and Shamuganathan (2010), 

'Entrepreneurship is the pursuit of opportunities for economic 

enrichment through personal initiatives or new ideas in an 

uncertain operating environment with world tangible 

resources term.” 

In this study, entrepreneurship will be understood as the 

creation of a new business or the establishment of a new 

business through innovative business ideas, identifying and 

taking advantage of opportunities to achieve success satisfied 

in their own business (Koe, Sa'ari, Majid, & Ismail, 2012). 

This view is easy to understand and has similarities with 

previous views on entrepreneurship. 

 

2.2 Intention to start a business 

Bird (1988) conceptualizes an individual's entrepreneurial 

intention as a state of mind, in which the direction towards 

forming a new business or creating a business is also defined 

as an individual's intention. to start a business (Souitaris, 

Zerbinati, & Al-Laham, 2007). Kuckertz and Wagner (2010) 

assert that entrepreneurial intention stems from recognizing 

opportunities, taking advantage of available resources and 

supporting the environment to create businesses, Zain, 

Akram, and Ghani (2010). The intention to start a business is 

often related to the individual's introspection, ambition and 

feeling towards "standing on one's own two feet". 

Dohse and Walter's research (2012) has presented a more 

concise and closer concept than previous studies on 

entrepreneurial intention, in which entrepreneurial intention 

is the state of mind in being ready to execute. Self-

employment, self-employment or starting a new business. 

The intention to start a business in the scope of this paper is 

also understood from the point of view of Dohse and Walter 

(2012). 

 

2.3 Overview of studies on factors affecting students' 

entrepreneurial intention 

Foreign Studies 

According to the theory of planned behavior of Ajzen (1991), 

entrepreneurial intention is influenced by 3 main factors 

including: attitude towards entrepreneurial behavior, 

subjective norm, Perceived feasibility. In which the attitude 

towards entrepreneurial behavior, according to Luthje and 

Franke (2003) is explained by the need to achieve, the 

tendency to take risks and the locus of internal control 

(personality). 

Subjective norm is the perception of social pressures to 

support or oppose the person who intends to perform the 

behavior. It includes influences from the opinions of family, 

friends, colleagues, and social trends. 

Perceived feasibility is the degree to which an individual 

perceives the ease or difficulty of performing a behavior, 

which is an individual's level of confidence in his ability to 

perform the behavior. 

Research by Luthje and Franke (2004) on entrepreneurial 

intentions of university students in Canada. Research results 

confirm that students' entrepreneurial intentions are affected 

by two main factors: personality and educational 

environment. 
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Wongnaa and seyram (2014) studied the factors affecting the 

entrepreneurial intention of students at Kumasi technical 

university. The research results show that the factors 

affecting students' intention to start a business include: 

Personality, support from family and friends, parents' 

occupation, educational environment, gender and capital. 

Research by Zhang et al. (2014) at 10 universities in China 

shows that the perceived desire, experience and 

entrepreneurship education all affect students' intention to 

start a business. 

 

Domestic research 

Research by Nguyen Quoc Nghi et al. (2016) studied 400 

business administration students at universities and colleges 

in Can Tho. The research results show that the factors 

affecting students' entrepreneurial intention include: Attitude 

and passion, business readiness, subjective norms, and 

education. In which attitude and passion have the strongest 

impact. 

Research by Truong and Nguyen (2019) based on the 

synthesis of domestic and foreign works on students' 

entrepreneurial intentions has identified 7 factors: self-

expectation, attitude, capacity, feasibility exams, beliefs, 

knowledge and financial resources. 

According to TA Phan and Tran (2017), a study of students 

at Can Tho University of Engineering and Technology with 

the intention of starting a business showed that influencing 

factors include: personality, attitude, awareness, start-up 

education Karma. According to research by LKLe (2018), the 

entrepreneurial intention of students in the economic sector 

is influenced by: energy, belief, passion, capital and support 

from the school. 

Research on the intention to start a business of business 

administration students at the University of Labor and Social 

Affairs of Ho Chi Minh City by Do (2016) shows that 

personal personality, education, experience and capital all 

have a positive influence on intention to start a business. 

Student entrepreneurship. However, the study ignores some 

other factors such as students' attitudes, perceptions, etc. 

 

2.4 Hypothesis on the influence of factors on 

entrepreneurial intention 

2.4.1 Passion 

Passion is a trait that each of us has. Passion is an experiential 

process, when you have been through the practical process 

with the job for a while, feel really love the job and pursue 

that hobby to the end, even if you have to accept sacrifices 

many things in life.  

Putting faith first in yourself is the foundation that 

strengthens your ability to achieve life goals. You can 

strengthen yourself by reading more books, seeing positive 

news, visualizing what you will do and achieve, etc. These 

things will give you more confidence and strength. Nurture a 

passion for yourself. 

The saying "Follow your passion, success will follow you" of 

the character Rancho in the movie 3 idiots has become a 

classic saying, inspiring and energizing many young people 

on the entrepreneurial journey. 

Mr. George Deeb, author of the book "The Entrepreneur's 

Handbook": 101 Lessons Learned, affirmed the role of 

passion "as an invisible force that drives entrepreneurs, takes 

them to overcome all challenges and is a factor important to 

the success of the startup project”. 

 

2.4.2 Capital 

Factors that are considered important in the implementation 

Business ideas for individuals to deploy business activities 

into practice is capital. Capital sources are financial 

relationships through which an entity can exploit or raise a 

certain amount of money to invest in assets for the entity, 

capital sources include liabilities and equity.  

 

2.4.3 Awareness 

There are certain differences in the perception of 

entrepreneurship among Vietnamese students. In many 

developed countries, entrepreneurship is based on creativity. 

Meanwhile, perception in Vietnam is somewhat skewed 

towards job creation, income growth and as a career option 

(GEM, 2016). Although the awareness of entrepreneurship 

among the 18-36 age group is quite high, the intention to start 

a business is disproportionate (GEM, 2016). So, how does the 

entrepreneurship awareness of hutech students affect their 

intention and ultimately their actual entrepreneurial 

behavior? 

If awareness is to have a positive impact on entrepreneurship, 

students must realize that starting a business is an easy job 

and they know the necessary activities and prepare 

everything for starting a business. They must have faith that 

if they try their best, they will start a successful business, the 

intention to start a business will increase. In order to do this, 

the school must support in providing clear and basic 

knowledge about entrepreneurship. The family must give 

spiritual encouragement to students who intend to start a 

business. This will increase student confidence. 

 

2.4.4 Entrepreneurship Education 

The intention to start a student business is to come from the 

ideas of their own, with the right direction from the 

educational program and the trainers. Thus, the mission of 

entrepreneurship education is to educate and foster 

competencies, skills and personal qualities such as creativity, 

innovation, and innovation for the younger generations. The 

relationship and positive impact of entrepreneurship 

education on students' entrepreneurial intention studied by 

many authors. Specifically, at the university level, the main 

role of entrepreneurship education is to increase student 

awareness and highlight the entrepreneurship path as a viable 

career option. The educational environment of 

entrepreneurship and entrepreneurial intention are positively 

linked. Fayolle and Gailly explored the influence of 

entrepreneurship education programs on students' 

entrepreneurial intentions. Research results show that those 

who participate in entrepreneurship education have a higher 

tendency to start a business than those who do not. However, 

there will be certain differences in entrepreneurship 

education in Vietnam, so it is necessary to research on the 

influence of the entrepreneurship education program on the 

entrepreneurial intention of students in order to have 

solutions to explain it. fit. 

 

2.4.5 Experience 

Experience (or experience), is knowledge that is mastery of 

an event or topic acquired through participation or direct 

contact (excerpt from OED 1989). This is also one of the key 

factors affecting students' intention to start a business. 

According to hockerts (2017), individuals with experience in 

business, especially dealing with social issues have a high 

propensity to become entrepreneurs. 
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When students have practical contact with social issues such 

as risks, opportunities, customer needs, etc. Students can see 

and perceive those factors to have a more solid thinking about 

intentions. starting a business. 

 

2.4.6 Opportunity 

Simply put, opportunity is just a state of mind and emotion 

that leads to actions that produce good results beyond one's 

expectations. Opportunity is not a specific form, it exists in 

the way we think and take action. It is one of the factors that 

affect the intention of students to start a business today 

More specifically, a business opportunity is the appearance 

of a customer's need and accordingly the appearance of a 

sales ability to satisfy the needs of producers, traders and 

consumers. 

For example, the covid epidemic has created online learning 

and working systems. Release entertaining games for 

everyone to entertain during the epidemic season. 

 

2.4.7 Dare to take risks 

Risks in business are force majeure, may or may not happen, 

but businesses must have a response plan to be ready to turn 

risks into opportunities or minimize consequences from risks 

to the lowest level. 

Risk is also a factor that greatly influences the decision to 

start a business, especially for young people. Tolerating risks 

is also a preparation, daring to continue after a risk will be a 

steady ladder to more success. When there are risks, startups 

will learn how to hedge against different options in a better 

way. After risks come with failure, they become a valuable 

lesson that helps us avoid negative business problems. Dare 

to take risks or in other words dare to take responsibility for 

what you do. This is considered a basic and necessary quality 

for startups. 

In short, taking risks is a significant factor influencing the 

decision of business owners to start a business. 

 

3. Research Methods 

3.1 Qualitative research 

Follow the group discussion and follow the hand-to-hand 

discussion. In which, the object of discussion is the students 

of Business Administration (BA), the lecturers of the 

Department of Business Administration working at the 

school (group discussion). In each discussion session, the 

opinions of the participants are fully recorded as a basis for 

correcting the model and scale due to the factors affecting the 

intention to start a business. 

The qualitative research results show that the discussion 

participants all agreed on seven factors affecting the 

entrepreneurial intention of hutech university students 

including attitude towards behavior, subjective norm, 

perception behavioral control, entrepreneurship education, 

experience, personality traits, and capital. Regarding the 

scale, the members participating in the discussion 

commented to adjust the sentence accordingly; adding three 

variables in each scale of subjective normative factors, 

entrepreneurship education and personality traits. 

 

3.2 Quantitative research 

3.2.1 Overall study 

All 3rd, 4th year students or alumni who are studying 

business administration at Ho Chi Minh City University of 

Technology (HUTECH). The reason for choosing this subject  

is because this is a group of students who have studied at the 

school for a long time, have had access to specialized 

knowledge, and have a good understanding of the school's 

activities. In addition, this group of students is in the process 

of choosing a career or starting to think about their intentions 

to start a business and orient their future career. 

 

3.2.2 Sample size 

Sample size is a term used in statistics and market research 

that appears when it is necessary to survey a large set of 

respondents. 

The sample size required for quantitative research depends 

on many data methodological factors such as regression, 

exploratory analysis (EFA) or required reliability. 

The sample size is calculated according to the formula n=k* 

number of observed boundaries. With 44 observed variables, 

k coefficient is 5/1 and minimum sample size is 220. 

To perform multiple regression, the sample size was 

calculated according to the formula n>=50+8k. With seven 

independent variables, the minimum sample size is 106. 

In summary, considering the factors of EFA analysis as well 

as multiple regression analysis, and in terms of time, the 

number of observations of the study is 280 

 

3.2.3 Sampling 

There are two sampling methods: non-probability sampling 

and probability sampling. The sample selected by the 

probabilistic method is more representative of the population. 

 

a. Non-probability sampling 

Non-probability sampling is when the researcher chooses the 

subjects to participate in the study intentionally, based on the 

individuals available when collecting data and does not take 

into account the sample size. Non-probability sampling can 

be convenience sampling, normative sampling or purposive 

sampling; to probe or delve deeply into a problem of the 

population (knowledge, attitudes, beliefs, etc.) 

 

b. Probability sampling 

Probability sample is a sample in which individuals are 

randomly selected, each individual in the research population 

has an equal chance of being selected and does not depend on 

the subjective opinion of the researcher. 

Random sampling methods include: 

▪ Single random sampling 

▪ Systematic Sampling 

▪ Stratified sampling 

▪ Cluster sampling 

▪ Multi-stage sampling 

 

Probability random survey. The general audience of my 

group is Hutech students from the Faculty of Business 

Administration 

 

3.2.4 Data collection 

Data was collected through survey questionnaire. Use 

ordering questions to assess the importance of 7 factors 

affecting students' entrepreneurial intention in order from 1 

to 7. 

An interval scale to determine the source of start-up capital, 

the customer group you are targeting, work experience... In 

addition, a title scale is also applied with 1-choice questions, 

a scale of the degree of the scale passion 
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3.2.5 Data analysis 

After collecting data and filtering and cleaning the obtained 

information for analysis. Here are ways we can analyze data: 

Descriptive analysis is the starting point for any analysis, and 

it aims to answer the question “what happened?” by 

organizing, manipulating, and interpreting raw data from a 

variety of sources to turn it into valuable insights for you. 

Exploratory analytics allows you to find connections and 

come up with hypotheses and solutions to specific problems 

diagnostic analysis is the way to ask your data: Why is this 

happening? Diagnostic analytics digs deep into your data to 

find valuable insights. Predictive methods allow you to look 

at data to answer the question: what will happen? To do this, 

the predictive method uses the results of the previously 

mentioned descriptive, exploratory and diagnostic analysis, 

in addition to machine learning (ML) and artificial 

intelligence (AI). And finally, linear regression analysis with 

the support of 22.0. spss software 

 

3.2.6 Dependent variable, independent variable and 

outlier 

Dependent variable: the affected variable of the independent 

variable, on which the researcher seeks to measure the effect 

of this effect (This variable cannot be directly controlled). 

Independent variable: the variable that the researcher wants 

to find its effect/influence (This variable can be controlled, 

can be changed). 

Exogenous variables: factors that can affect the dependent 

variable but are not independent variables (which are 

variables that participate in the experimental process that we 

do not know or do not control). 

▪ Impact on the independent variable, then measure the 

dependent variable 

 

4. Research Results 

Starting a business with the establishment of a new business 

or business project plays an important role in the economic 

development of each country. This study aims to provide 

empirical evidence on the influence of factors (personal 

experience, risk-taking ability - aspects showing 

entrepreneurial spirit) that affect entrepreneurial intention. of 

young people (students) based on survey data. Applying the 

quantitative research method, the analysis results show that 

the factors (Attitudes; Subjective standards; Educational 

environment,) affect the entrepreneurial intention of students 

of the successful University of Technology. Ho Chi Minh 

City School of Business Administration in which the risk 

aversion factor affects negatively and has the strongest 

influence. Changing the perception of a career in the direction 

from doing a good job to owning a business is a necessary 

issue, creating success for a start-up country. In the context 

of Vietnam's economy, with historical characteristics, the 

young generation still tends to work hard to study and get the 

best results in order to have stable job opportunities and 

achieve a high income, rather than oriented to start a business 

to create jobs for themselves, contributing to the increase of 

jobs for the society. Currently, although the perception of 

entrepreneurship among young people has changed in a 

positive direction. However, in order to perfect the startup 

ecosystem, to encourage entrepreneurship, to motivate 

students to be self-employed, to develop themselves and to 

create motivation for economic development, it is necessary. 

Existing research mainly focuses on studying the 

entrepreneurial intention of entrepreneurs who have had 

certain experience and success in their work, such as: Phillis 

and Readern (2007), Choi et al. (2012), Le Quan (2007, 

2010). The subjects of the above studies are not 

representative of young people currently studying at 

universities because of differences in social experience as 

well as work experience and financial background. With 

independent factors including: opinions of people around, 

passion, capital, start-up education, Opinions of people 

around, personality traits and entrepreneurship education are 

the factors that solve the problem likes the intention of 

starting an online business of Ho Chi Minh City University 

of Technology students. Since then, the study also proposes 

some management implications to improve the 

entrepreneurial intention of students of the University of 

Business Administration in Ho Chi Minh City. The research 

contributes to support a number of ideas for families, society, 

and the school's leaders, who play an important role in 

orienting, encouraging and arousing the spirit of 

entrepreneurship student. The boldness and creativity in the 

entrepreneurial journey of students will contribute to the 

development of the country's economy. Furthermore, this 

study contributes to the direction of future research. 

 

4.1 Sample statistics 

The survey process was carried out from September 25, 2022 

to October 22, 2022. With 80 questionnaires distributed, 64 

questionnaires were obtained. After eliminating the 

unsatisfactory answer sheets, the number of questionnaires 

remaining is 50. 

 
Table 1: Gender Statistics 

 

 Frequency of appearance Percentage 

Sex 

Male 32 sixty four 

Female 18 36 

total 50 100.0 

 
Table 2: Start-up capital 

 

 
Frequency of 

appearance 
Percentage 

Start-up 

capital 

0 VND to 2 million VND 0 0 

2 million to 5 million twelfth 24 

5 million to 10 million 13 26 

More than 10 million 25 50 

Total 50 100.0 

 
Table 3: Experience 

 

 
Frequency of 

appearance 
Percentage 

Experience 

No experience necessary 0 0 

1 month to 12 months 5 ten 

12 months to 24 months 13 26 

More than 24 months 32 sixty four 

Total 50 100.0 

 
Table 4: Targeted customer groups 

 

 
Frequency of 

appearance 
Percentage 

Target group of 

customers 

15-20 14 28 

25-30 29 58 

35-40 5 ten 

Over 50 2 4 

 50 100.0 
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Table 5: Assessment of risk tolerance 
 

 Frequency of appearance Percentage 

Level of risk tolerance 

First 0 0 

2 27 54 

3 20 40 

4 3 6 

total 50 100.0 

 
Table 6: Business opportunities 

 

 Frequency of appearance Percentage 

Business 

opportunities 

The market is not competitive 9 18 

Less competitive market 18 36 

Competitive market 19 38 

Very competitive market 4 8 

total 50 100.0 

 

Table 7: Business Size 
 

 Frequency of appearance Percentage 

Business scale 

Big 4 8 

Fit 30 60 

Small 16 32 

Total 50 100.0 

 

4.2 Correlation analysis 

Before conducting multivariable regression analysis, linear 

correlation between variables needs to be considered. 

 
Table 8 

 

Correlations 

 GT NVKG KN NKKHHD MDCRR CHKD QMKD 

GT 

Pearson Correlation first .550 ** .416 ** .468 ** .228 ** .307 ** .354 ** 

Sig. (2-tailed)  .000 .000 .000 .004 .000 .000 

WOMEN 160 160 160 160 160 160 160 

NVKG 

Pearson Correlation .550 ** first .345 ** .494 ** .300 ** .252 ** .308 ** 

Sig. (2-tailed) .000  .000 .000 .000 .001 .000 

WOMEN 160 160 160 160 160 160 160 

KN 

Pearson Correlation .416 ** .345 ** first .482 ** .380 ** .232 ** .433 ** 

Sig. (2-tailed) .000 .000  .000 .000 .003 .000 

WOMEN 160 160 160 160 160 160 160 

NKKHHD 

Pearson Correlation .468 ** .494 ** .482 ** first .421 ** .412 ** .511 ** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

WOMEN 160 160 160 160 160 160 160 

MDCRR 

Pearson Correlation .228 ** .300 ** .380 ** .421 ** first .245 ** .620 ** 

Sig. (2-tailed) .004 .000 .000 .000  .002 .000 

WOMEN 160 160 160 160 160 160 160 

KHKD 

Pearson Correlation .307 ** .252 ** .232 ** .412 ** .245 ** first .297 ** 

Sig. (2-tailed) .000 .001 .003 .000 .002  .000 

WOMEN 160 160 160 160 160 160 160 

QMKD 

Pearson Correlation .354 ** .308 ** .433 ** .511 ** .620 ** .297 ** first 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

WOMEN 160 160 160 160 160 160 160 

**. Correlation is significant at the 0.01 level (2-tailed). 

Correlation analysis table 

 

We look at the correlation matrix and we can see that the 

values are all very small (Sig < 0.05), so most of the 

correlation coefficients are statistically significant and are 

eligible for regression analysis.  

 

5. Conclusion 

5.1 Conclusion 

The research has achieved its goal when identifying 7 factors 

affecting the entrepreneurial meaning of students of the 

Faculty of Business Administration, University of 

Technology, Ho Chi Minh City. Ho Chi Minh City through 

data analysis of 50 business administration student survey 

questionnaires. Influential factors include: Passion, capital, 

awareness, education, experience, opportunity, dare to take 

risks. The study has important practical significance for the 

head teacher in providing a comprehensive and fresh view of 

the students' entrepreneurial intentions, thereby proposing 

appropriate policies to further promote the entrepreneurial 

spirit correct in future students. 
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5.2 Impact factors 

5.2.1 Passion 

The development of passions for students needs to be focused 

and focused on aspects such as the courage to face obstacles, 

love to be challenged and dare to take risks. Passion is the 

love, the desire to pursue and conquer something with a long-

term attachment. Passion will motivate you to give your best 

and use all your strengths to carry out the work to the end, 

even if it means making many sacrifices in life. Passion 

brings us comfort, joy and excitement to think about, and also 

sets out specific goals and directions for ourselves in life. 

This is also one of the important keys to success. Passion can 

come from your own dreams or maybe in the process of 

searching for an opportunity to contact and experience 

passion, through experience. That's when I feel loved and 

decided to stick with it for a long time, pursue it to the end, 

that's another definition of what passion is. Therefore, 

extracurricular activities, entrepreneurial programs, should 

be organized by the school newer, not only for entertainment 

but also for students to feel challenged themselves. In 

addition to the school's efforts, the efforts of the students 

themselves are indispensable. Students must be bold, 

dynamic, and make efforts to participate in many movements 

and practice in order to have the courage to overcome all 

barriers. 

 

5.2.2 Capital 

Capital reflects each individual's perception of the ability to 

access capital when starting a business. The role of macro-

management agencies is to facilitate students to access capital 

from banks and investment support funds more easily 

through reducing loan interest rates for medium and large 

enterprises. Small, quick project processing for funding. In 

addition, it is necessary to build business incubators, support 

centers, and start-up entrepreneurs' associations to help and 

advise students who intend to start a business in finding 

investment capital from businesses. Or successful 

entrepreneurs. For students of Hutech School of business 

administration, it is necessary to be aware of their own 

financial situation, be proactive in seeking capital from 

investors and support funds who are interested in their ideas 

and have a clear and detailed plan to use finance when 

starting a business. 

Macro-management agencies should organize activities to 

encourage entrepreneurship for students on a provincial and 

national scale. In addition, the Government should call on 

supporting organizations, venture capital funds, successful 

entrepreneurs to provide financial support to students who 

have innovative start-up ideas but lack capital and 

opportunities facilities. 

 

5.2.3 Perception (idea) 

The only way to stand out in the startup environment is for 

the entrepreneur to have a clear perception of his idea, which 

makes the business different. From the knowledge and 

experience that has been imparted at school, you can go to 

market survey because in fact each market has its own 

characteristics, only when grasping clearly and in-depth the 

information available in the market can it be formed. Get 

unique business ideas. The factors that determine a successful 

business idea include: high feasibility of the idea, market 

factors, and business opportunity factors. 

 

5.2.4 Education 

Education is an important thing. Education is the first 

foundation to be able to access knowledge about things. 

The education of entrepreneurship gradually also has an 

important meaning. Entrepreneurship education so that 

people know what a startup is, what a startup needs, what to 

gain. 

In Vietnam at present, starting a business in education is still 

quite new, but it is extremely important in the current exciting 

economic situation. There are also many universities that put 

entrepreneurship into teaching in skills classes, or talk shows 

with entrepreneurs. Along with that is to give incentives from 

small to large in the education and guidance of 

entrepreneurship. 

The education of entrepreneurship should be paid more 

attention by society and the state, through measures. 

▪ Establish start-up support classes for both lecturers and 

students. 

▪ Increase propaganda about entrepreneurship. 

▪ Encourage and support startup ideas. 

▪ Should organize exchange seminars from entrepreneurs 

to have real people. 

 

5.2.5 Experience 

Experience is one of the key factors affecting students' 

entrepreneurial intentions. When students have practical 

exposure to risks, opportunities, customer needs, etc., they 

can see and be aware of those factors to have a more solid 

thought on their intention to start a business. 

The school needs to support students more in introducing 

part-time jobs as well as internships for students to gain 

experience. The cooperation between schools and businesses 

is essential to organize job fairs and internships at companies 

and businesses. 

 

5.2.6 Student start-up opportunities 

Opportunities when having a job 

Golden population ratio in Vietnam today. The golden 

population ratio means the majority of people of working age, 

this means that there will be many people who dare to join 

you, dare to roll with you. People are enthusiastic and 

dedicated only when they are young (for the most part), 

healthy and still burning with passion. Only with passion, 

people are willing to give up eating, sleeping, not needing to 

play to dive into researching recipes, making products, and 

being happy when a successful product comes out. 

 

• Current student start-up opportunities 

▪ Always learn from the experience of those who have 

gone before 

▪ Opportunity to be trained by industry experts 

▪ Diversity of industries and developments in 

technology 

▪ There are investors willing to spend money. 

▪ There are more opportunities to promote startup 

products. 

▪ Get attention and encouragement from the 

community. 

 

Status of opportunities when starting a business 

Currently, many young people successfully start their own 

businesses with bold idea. Most successful young startups  
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are students sitting in university lecture halls. From the 

knowledge learned from school, plus passion and curiosity, 

these young people have created remarkable personal 

achievements for themselves. Besides self-motivation, there 

are many clubs and private organizations at current schools 

that open contests to encourage sponsoring startup ideas. 

The Party and State have also proposed many policies to 

support students to start their own business. According to 

Decision No. 844/QD-TTg dated May 18, 2016 of the Prime 

Minister approving the Project "Supporting the national 

innovation startup ecosystem until 2025". 

The above policy has achieved impressive results with 800 

supported projects, 200 startups, 50 successful enterprises in 

calling for capital from venture capital organizations, and the 

cost of purchasing The sale and merger of these businesses is 

estimated at up to 1,000 billion VND. 

In Vietnam, confidence in business ability is often 

proportional to age. The proportion of young people (18 - 34 

years old) who are aware of having the ability to do business 

in Vietnam is 55% while this rate among middle-aged people 

(35 - 64 years old) is 68.6%. Meanwhile, it seems that young 

people are more agile and perceive business opportunities 

better, when 58.7% of young people perceive business 

opportunities, while this rate is in the middle age group. Year 

is 54.9%. This is the first difference compared to the 2014 

survey results when there was no difference in perception of 

business opportunities between young people and middle-

aged people. The second difference is in the percentage of 

people who fear business failure. If in 2014, the proportion of 

young people afraid of business failure was higher than that 

of middle-aged people, in 2015 it was completely the 

opposite. The percentage of young people who feel fear of 

failure in business is 43.8%, lower than 47.4% of middle-

aged people. 

 

5.2.7 Dare to take the risk 

Taking risks when starting a business is not a strange thing. 

Dare to take risks is the preparation both in psychology and 

in the actions that we will do later. Taking risks is the risk of 

failure, but with it comes a gift that only comes with difficult 

challenges, which is experience. 

When faced with risks, learn to face them. Find the smallest 

mistakes that lead to risk. Then find out as many precautions 

as possible to use depending on the situation. 

To take risks in addition to being ready, prepare in many 

different ways. Read many books to get enough knowledge 

about entrepreneurship. Learn from people who have started 

their own businesses, each of whom will bring a variety of 

experiences. 

 

5.3 Restrictions and directions 

However, the study also has limitations such as the data is not 

highly representative due to the survey by non-probability 

method, it is difficult to approach the object in the survey due 

to the high precaution of students. Honesty of information is 

not high because online surveys often produce unstable 

response rates and earnings data is often unreliable 

We can orient for the next research: Should survey by many 

methods, especially direct survey is required because of its 

high accuracy and reliable source of information; It is 

recommended to identify survey subjects that are easy to 

collect information, not too defensive. The questionnaire is 

brief, the questions must be reasonable and logical, and the 

operator must clearly understand the problem to be 

researched. 

 

6. References 

1. Research on factors affecting entrepreneurial intention of 

students at Tien Giang University, author Vo Van Hien 

and Le Hoang Van Trang. 

2. Factors affecting the entrepreneurial intention of 

students of Southern Can Tho University, author Nguyen 

Van Dinh, Le Thi Mai Huong, Cao Thi Sen. 

3. Industry and Trade Newspaper- Factors affecting 

students' intention to start a business: A case study of 

students in Ho Chi Minh City - Master's Author Nguyen 

Thi Bich Lien (Faculty of Business Administration, 

Truong Dai University). student Nguyen Tat Thanh) 

4. Hockerts K. Determinants of social entrepreneurial 

intentions. Entrepreneurship Theory and Practice. 2017; 

41(1):105-130. 

5. Journal of Industry and Trade - Scientific research results 

and technology application, 2020, 11. 

6. Anderson AR, Gaddefors J. Entrepreneurship as a 

community phenomenon; reconnecting meanings and 

place, International Journal of Entrepreneurship and 

Small Business. 2016; 28(4):504-518. 

DOI: 10.1504/IJESB.2016.077576 

7. Anh DBH, Duc LDM, Hung NTH, Yen NTH. 

Sustainable Development of Social Entrepreneurship. 

Evidence from Vietnam. International journal of ent-

repreneurship and small business (forthcoming), 2021. 

8. Anh DBH. Agrotourism as Factor of Entrepreneurship in 

the Countryside Development. International journal of 

research in finance and management. 2019; 2(1):53-55. 

9. Anh DBH. Gaining Comparative Advantage from CSR 

Policy Change-Cases of International Corporations in 

Vietnam’, Polish Journal of Management Studies. 2018; 

18(1):403-417. DOI: 10.17512/ pjms.2018.18.1.30. 

10. Baklanov N, Rezaei S, Vang J, Dana LP. 

Migrant entrepreneurship, economic activity and export 

performance: mapping the Danish trends, International 

Journal of Entrepreneurship and Small Business. 2014; 

23(1-2):63-93. 

https://doi.org/10.1504/IJESB.2014.065309. 

11. Chapple W, Moon J. Corporate Social Responsibility 

(CSR) in Asia: A seven-country study of CSR reporting 

website, Business and Society. 2005; 44(4):415-441. 

12. Chi DTP. Climate Change and Sustainable Architecture 

in Smart Cities’, proceeding of ACSD Scientific Confe-

rence on: Architecture and Civil Engineering Sustainab-

le Development”, pp. 21-28. Faculty of Architecture and 

Civil Engineering, Thu Dau Mot University, 2018. 

ISBN: 978-604-6711-346. 

13. Dana LP, Etemad H, Wright RW. Toward a paradigm of 

symbiotic entrepreneurship, International Journal of 

Entrepreneurship and Small Business. 2013; 5(2):109-

126, https://doi.org/10.1504/IJESB.2008.016587. 

14. Dana LP. When Economies Change Hands: A Survey of 

Entrepreneurship in the Emerging Markets of Europe 

from the Balkans to the Baltic States’, New York & 

Oxford: Routledge, 2010. 

15. Dana LP. The Handbook of Research 

on Ethnic Minority Enterprise’, Cheltenham, Edward 

Elgar, 2007. 

16. Dana LP. A Marxist Mini-Dragon? Entrepreneurship in 

Today’s Vietnam’, Journal of Small Business 

Management. 1994; 32(2):95-102. 



 International Journal of Multidisciplinary Comprehensive Research www.multispecialityjournal.com 

 
    36 | P a g e  

 

17. Drucker P. Practices of management, Academy of 

Economics, Cracow. Chapter: Spheres of responsibility 

in management, 1998, 407-419. 

18. Duc LDM, Mai NP, Thuc TD. Social Entrepreneurship 

and Corporate Sustainable Development. Evidence from 

Vietnam. Cogent business and management. 2019d; 

7(1):1-17.  

19. Eweje G. The roles of MNEs in community development 

initiatives in developing countries, Business and Society. 

2006; 45(2):93-129. 

20. Ferris JS, Voia MC. What are the significant 

determinants of entrepreneurship?, International Journal 

of Entrepreneurship and Small Business. 2012; 

17(4):415-454. DOI: 10.1504/IJESB.2012.050163 

21. Gabarret I, Vedel B, Decaillon J. A social affair: 

identifying motivation of social entrepreneurs, 

International Journal of Entrepreneurship and Small 

Business. 2017; 31(3):399-415. 

DOI: 10.1504/IJESB.2017.084845. 

22. Haq M. South Asian ethnic minority small and medium 

enterprises in the UK: A review and research agenda’, 

International Journal of Entrepreneurship and Small 

Business. 2015; 25(4):494-516, 

https://doi.org/10.1504/IJESB.2015.070222 

23. Hiep PM, Dai NM, Duc NM, Hong TTK. Green 

Entrepreneurship Understanding in Vietnam. 

International journal of entrepreneurship. 2019a; 

24(2):1-14. 

24. Hoang NB. Entrepreneurship and Innovation Investment 

in Vietnam. Proceedings of University Conference on: 

“Barriers to Entrepreneurship”. November 2019, Ho Chi 

Minh City Institute for Research and Development, 

Banking University in Ho Chi Minh City, 2019. 

25. Husted BW, Allen DB. Corporate social responsibility in 

the multinational enterprise: strategic and institutional 

approaches’, Journal of International Business Studies. 

2006; 37(6):838-849. 

26. Ite UE. Multinationals and corporate social 

responsibility in developing countries: a case study of 

Nigeria, Corporate Social Responsibility and 

Environmental Management. 2004; 11(1):1-11. 

27. Jamali D, Mirshak R. Corporate social responsibility: 

Theory and practice in developing country context’, 

Journal of Business Ethics. 2007; 72(1):243-262. 

28. Kee DM. Defining social entrepreneurship: a 

Schumpeterian non-solution’, International Journal of 

Entrepreneurship and Small Business. 2017; 31(3):416-

433. DOI: 10.1504/IJESB.2017.084843. 

29. Le Loarne-Lemaire S, Maalaoui A, Dana LP. Social 

entrepreneurship, age and gender: toward a model of 

social involvement in entrepreneurship, International 

Journal of Entrepreneurship and Small Business. 2017; 

31(3):345-362. DOI: 10.1504/IJESB.2017.084844  

30. Mayangsari L, Novani S, Hermawan P. Understanding a 

viable value co-creation model for a sustainable 

entrepreneurial system: a case study of Batik Solo 

industrial cluster, International Journal of 

Entrepreneurship and Small Business. 2015; 26(4):416-

434. DOI: 10.1504/IJESB.2015.072760. 

31. Mai NP, Duc LDM. Green Entrepreneurship - a Game 

Changer in Vietnam Business Landscape. International 

journal of entrepreneurship and small business” 

(forthcoming), 2021. 

32. Minh HTT. Entrepreneurship and Innovation Invest-

ment in Vietnam-Co-working Space for Saigon 

International University. Vietnam integration – journal 

of science, 163/2020, 2020, 74-85.  

33. Minh HTT. Entrepreneurship and Innovation Investment 

in Vietnam – an Example of Saigon International 

University Shared Working Space. Proceedings of Uni-

versity Conference on: New Trends in Global Trade and 

Practical Reality in Vietnam, p. 13. 25 February 2020, 

Saigon International University in Ho Chi Minh City, 

2019. 

34. Ngoc NM. Formative Assessment in Business and 

Entrepreneurship Education in Poland, Journal of 

Southwest Jiaotong University. 2020; 56(1):176-187. 

doi.org/10.35741/issn.0258-2724.56.1.16. 

35. Ngoc NM, Luong MV. Ethnic Minority 

Entrepreneurship in Vietnam. Journal of critical reviews. 

2020; 7(8):3629-3635. 

36. Ngoc NM, Nhi DTY. Sustainable Social 

Entrepreneurship in Vietnam. International journal of 

entrepreneurship. 2019c; 23(3):1-12.  

37. Nhut LM. Current State of Entrepreneurship and 

Business Development in Vietnam and in the World. 

Proceedings of University Conference on: “Barriers to 

Entrepreneurship”. November 2019, Ho Chi Minh City 

Institute for Research and Development, Banking Uni-

versity in Ho Chi Minh City, 2019. 

38. Noni ID, Ganzaroli A, Orsi L, Pilotti L. 

Immigrant entrepreneurship in the Milan metropolitan 

area: results from an empirical analysis, International 

Journal of Economic Policy in Emerging Economies. 

2013; 6(2):168-188. https://doi.org/10.1504/ 

IJEPEE.2013.055796. 

39. Notais A, Tixier J. Girlz'n the hood: discovering the 

determinants of social entrepreneurial intention of 

women in deprived urban areas, International Journal of 

Entrepreneurship and Small Business. 2017; 31(3):383-

398. DOI: 10.1504/IJESB. 2017.084849. 

40. Orhei LE, Nandram SS, Vinke J. Social entrepreneurship 

competence: evidence from founders of social 

enterprises in Romania, International Journal of 

Entrepreneurship and Small Business. 2015; 25(1):80-

105. DOI: 10.1504/IJESB.2015.068780. 

41. Piperopoulos P, Ikonomu T. Entrepreneurship in ethnic 

groups: the case of the multicultural city of Thessaloniki, 

Greece’, International Journal of Business and 

Globalisation. 2007; 1(2):272-292, 

https://doi.org/10.1504/IJBG.2007. 014435. 

42. Ratten V. Book Review: The Handbook of Research 

on Ethnic Minority Enterprise by: by Leo-Paul Dana. 

Cheltenham, Edward Elgar, 2007, International Journal 

of Business and Globalisation. 2007, 1(2):306-307, 

https://doi.org/10.1504/IJBG.2007.014443. 

43. Sulphey MM, Alkahthani NS. Organisation 

ambidexterity as a prelude to corporate sustainability, 

Journal of Security and Sustainability. 2017; 7(2):335-

348. http://doi.org/10.9770/jssi.2017.7.2. 

44. Teletov A, Nagornyi Y, Letunovska N, Shevliuga O. 

Competitive and sustainable technological development: 

focus on business enterprises, Journal of Security and 

Sustainability Issues. 2017; 6(3):491-500. 

http://dx.doi.org/10.9770/jssi.2017.6.3. 

45. Thao VTT, Anh DBH. Sustainabilty Issues in Social 

Model of Corporate Social Responsibility. Theoretical 

Analysis and Practical Implications, Journal of 



 International Journal of Multidisciplinary Comprehensive Research www.multispecialityjournal.com 

 
    37 | P a g e  

 

Advanced Research in Management. 2019; 19(1). ISSN: 

2068-7532.  

46. Thuy NV, Hiep PM, Mai NP, Duc LDM. Family 

Business in Vietnam. Succession and Sustainable 

Development. International journal of entrepreneurship. 

2019b ; 24(1):1-12.  

47. Tien NH. Vietnamese Family Business in Poland and in 

Vietnam. Comparative Analysis of Trends and 

Characteristics. International journal of entrepreneurship 

and small business. 2021; 42(3):282-299. 

48. Tien NH. Conditions for the Development of Vietna-

mese Business and Entrepreneurship in Poland. Scien-

tific technology development journal – economics, law 

& management. 2019; 3(1):37-45. 

49. Tien NH. Sustainable Entrepreneurship as Current Trend 

in Developed Countries. Proceedings of University Con-

ference on: “Barriers to Entrepreneurship. November 

2019, Ho Chi Minh City Institute for Research and Deve-

lopment, Banking University in Ho Chi Minh City, 2019. 

50. Tien NH. The Role of Postgraduate Study in Response 

to the Need of Labor Market and Startup 

Entrepreneurship. Proceedings of University Scientific 

Conference on: Entrepreneurship and Startup of Non-pe-

dagogical Students, 224-229. October 2018. Ho Chi 

Minh City University of Education, Vietnam, 2018. 

51. Tien NH. MBA as a Pioneering Role in Entrepreneurship 

Education in the Era of IR 4.0. Proceedings of University 

Scientific Conference on Digital Economy in Context of 

4th Industrial Revolution, 317-324. 03 December 2018, 

University of Economics in Ho Chi Minh City, Ho Chi 

Minh City, 2018a. 

52. Tien NH. Entrepreneurship of EU Universities Gra-

duates and Proposals for Students in 2nd Tier ASEAN 

Countries. Proceedings of International scientific confe-

rence on: “Students’ Entrepreneurship in Colleges and 

Universities in Ho Chi Minh City”. Saigon University, 

Ho Chi Minh City, 2018b, 18-19. 

53. Tien NH. Improving Quality of Study Programs toward 

Students Entrepreneurship Capacity Enhancement. 

Proceedings of International scientific conference on: 

“Students’ Entrepreneurship in Colleges and 

Universities in Ho Chi Minh City. Saigon University, Ho 

Chi Minh City, 2018c, 18-19. 

54. Tien NH. Leadership in socially responsible enterprises’. 

Ementon Publisher, Warsaw, 2015. 

55. Von Friedrichs Y, Wahlberg O. Social entrepreneurship 

in the rural areas - a sports club's mobilization of people, 

money and social capital, International Journal of 

Entrepreneurship and Small Business. 2016; 29(2):199-

216. DOI: 10.1504/IJESB.2016.078706. 

56. Vinh PT, Thuc TD, Anh DBH, Hung HT, Long NVT. 

Strategic Dimension of Social Entrepreneurship in Viet-

nam. International journal of trade economics and 

finance. 2020; 11(1):16-21.  

57. Wilson M. Corporate sustainability: what is it and where 

does it come from?, Ivey Business Journal. 2003; 

67(6):1-5. 

58. Yin RK. Case Study Research: Design and Methods (4th 

edition). California, Sage, 2009. 

59. Zdravkovic D, Radukic S. Institutional framework for 

sustainable development in Serbia, Montenegrin Journal 

of Economics. 2012; 8(3):27-36. 

60. Bogdan Nogalski. Analysis of business strategy of real 

estate developers in Vietnam using BCG matrix: A case 

of Hung Thinh and Novaland groups International 

Journal of Multidisciplinary Research and Growth 

Evaluation. 2022; 3(1):169-174. 

61. Dorota Jelonek. Comparative analysis of business 

strategy of Vietnamese real estate developers: the use of 

Hoffer matrix. International journal of multidisciplinary 

research and growth Evaluation. 2022; 3(1):197-204. 

62. Dinh Ba Hung Anh. Gaining competitive advantage 

from CSR policy change: case of foreign corporations in 

Vietnam. Polish Journal of Management Studies. 2018; 

18(1):403-417. 

63. Dinh Ba Hung Anh, Nguyen Minh Ngoc, Nguyen Hoang 

Tien. Corporate financial performance due to sustainable 
development in Vietnam. Corporate Social Responsibility 

and Environmental Management, 2019, 27(2).  

64. Dinh Ba Hung Anh. QSPM matrix based strategic 

organizational diagnosis. A case of Nguyen Hoang 

Group in Vietnam. International journal multidiscip-

linary research and growth evaluation. 2021; 2(4):67-72. 

65. Dinh Ba Hung Anh. Using Hoffer matrix in strategic 

business analysis for Nguyen Hoang Group in Vietnam. 

International journal multidisciplinary research and 

growth evaluation. 2021; 2(4):61-66. 

66. Dinh Ba Hung Anh. Strategic analysis for Nguyen 

Hoang Group in Vietnam. The approach using CPM 

matrix. International journal multidisciplinary research 

and growth evaluation. 2021; 2(4):55-60. 

67. Huynh Quoc Anh, Truong Thi Hai Thuan. Leading 

Changes and Self-management Strategy of CEOs in 

Technology Corporations in the World. International 

journal of commerce and management research. 2019; 

5(5):9-14. 

68. Kazimierz Wackowski. Business strategy of Vietnamese 

real estate developers: the use of CPM matrix for 

analysis. International journal of multidisciplinary re-

search and growth evaluation. 2022; 3(1):205-209. 

69. Leo Paul Dana, Rewel Jiminez Santural Jose, Nguyen 

Van Dat, Phan Minh Duc. Analysis of McDonalds’ Entry 

Strategy in Vietnam Market. International journal of 

advanced research and development. 2020; 5(3):23-29. 

70. Leo Paul Dana, Rewel Jiminez Santural Jose, Nguyen 

Thanh Vu, Nguyen Thanh Hung. Human Resource 

Development Strategy of Ton Duc Thang University to 

Improve its Position on International Rankings. Inter-

national journal of advanced education and research. 

2020; 5(3):105-110. 

71. Leo Paul Dana, Rewel Jiminez Santural Jose, Nguyen 

Van Dat, Nguyen Thi Hoang Oanh, Bui Xuan Bien. 

Talent Attraction Strategy of Samsung Vietnam. 

International journal of advanced research and 

development. 2020; 5(3):18-22. 

72. Leszek Kieltyka. Comparative analysis of business 

strategy of Hung Thinh and Novaland real estate 

developers using McKinsey matrix. International 

Journal of Multidisciplinary Research and Growth 

Evaluation. 2022; 3(1):175-180. 

73. Luu Hoang Giang. The Role of Postgraduate Study in 

Enhancing Entrepreneurship to Respond to the Reality 

of Labor Market in the Era of IR 4.0. International 

Journal of Advanced Multidisciplinary Research and 

Studies. 2022; 2(2):283-288. 

74. Mai Van Luong, Nguyen Minh Ngoc. Pro-China or Pro-

USA? Choices for Vietnam National Economic and 

Security Strategy. Journal of critical Reviews. 2021; 



 International Journal of Multidisciplinary Comprehensive Research www.multispecialityjournal.com 

 
    38 | P a g e  

 

8(1):212-229. 

75. Michal Banka. Analysis of business strategy of real 

estate developers in Vietnam: the application of QSPM 

matrix. International journal of multidisciplinary 

research and growth Evaluation. 2022; 3(1):188-196. 

76. Nguyen Thanh Vu, Pham Thi Diem, Vo Kim Nhan, Bui 

Xuan Bien, Nguyen Thanh Hung, Van Thi Vang. The 

Strategy of CRM System Development at Mega Market 

Vietnam. International journal multidisciplinary 

research and growth Evaluation. 2021; 2(4):802-806.  

77. Nguyen Thi Hong Tham. International Promotion 

Strategy. Cases of Apple and Samsung. Proceedings of 

INTERNATIONAL SCIENTIFIC CONFERENCE in 

Economics and Business (ICYREB) on: “National 

Entrepreneurship and Innovation”, 925-932. Hanoi, 30 

October 2018, Academy of Finance in partnership with 

IPAG Business Institute (France), York University 

(Canada) and Waikato University (New Zealand), 2018, 

ISBN: 978-604-79-1930-7. 

78. Pawel Gepner. Analysis of business strategy of leading 

Vietnamese real estate developers using SWOT matrix. 

International journal of multidisciplinary research and 

growth evaluation. 2022; 3(1):181-187. 

79. Pham Thi Diem, Phan Minh Duc, Ho Tien Dung, 

Nguyen Van Dat, Bui Quang Tam, Vo Kim Nhan. The 

Strategic Customer Relationship Management at 

CoopMart in Vietnam. International journal multidiscip-

linary research and growth evaluation. 2021; 2(4):794-

801. 

80. Phan Phung Phu, Dang Thi Phuong Chi. The Role of 

International Marketing in International Business 

Strategy. International journal of research in marketing 

management and Sales. 2019; 1(2):134-138. 

81. Phung The Vinh, Tran Duy Thuc. Global Strategic Risk 

Analysis of High-tech Businesses in the Era of Industrial 

Revolution 4.0. International journal of multidisciplinary 

research and development. 2019; 6(10):28-32. 

82. Rewel Jiminez Santural Jose, Nguyen Phuong Mai, Le 

Doan Minh Duc, Nguyen Vuong Thanh Long. Analysis 

of MegaMarket’s Market Penetration Strategy in 

Vietnam FMCG Industry. International journal of 

educational research and development. 2020; 2(2):5-8. 

83. Rewel Jiminez Santural Jose, Ha Van Dung, Bui Xuan 

Bien, Nguyen Thi Hoang Oanh, Nguyen Thanh Vu. 

Analysis of AEON’s Market Penetration Strategy in 

Vietnam FMCG Industry. International journal of 

advanced educational research. 2020; 5(4):1-5. 

84. Rewel Jiminez Santural Jose, Nguyen Phuong Mai, Bui 

Van Thoi, Than Van Hai. Analysis of StarBucks’ Entry 

Strategy in Vietnam Market. International journal of 

multidisciplinary education and research. 2020; 5(3):44-

48. 

85. Rewel Jiminez Santural Jose, Nguyen Phuong Mai, Ho 

Tien Dung, Nguyen Thi Hoang Oanh, Nguyen Huynh 

Phuoc. Digital Marketing Strategy of GUMAC and 

HNOSS in Vietnam Fashion Market . International jour-

nal of multidisciplinary education and research. 2020; 

5(4):1-5. 

86. Rewel Jiminez Santural Jose, Nguyen Phuong Mai, Tran 

Thanh Tung, Nguyen Khanh Cuong, Nguyen Thi Hoang 

Oanh. Comparative Analysis of Business Strategy of 

VinMart and Family Mart Convenience Stores in 

Vietnam. International journal of multidisciplinary 

research and development. 2020; 7(7):28-33. 

87. Rewel Jiminez Santural Jose, Nguyen Minh Ngoc, 

Nguyen Thanh Hung, Nguyen Thi Hoang Oanh, Nguyen 

Thanh Vu. Comparative Analysis of Human Resource 

Development Strategy of Family Universities and 

Corporate Universities in Vietnam. International journal 

of academic research and development. 2020; 5(4):26-

30. 

88. Rewel Jiminez Santural Jose, Le Doan Minh Duc, Bui 

Xuan Bien, Tran Minh Thuong, Nguyen Thanh Vu. 

Comparative Analysis of the Business Strategy of Bach 

Hoa Xanh and VinMart on Vietnam's Retail Market. In-

ternational journal of academic research and develop-

ment. 2020; 5(4):1-6. 

89. Anh DBH. CSR Policy Change – Case of International 

Corporations in Vietnam. Polish journal of management 

studies. 2018; 18(1):403-417. 

90. Trang TTT. Sustainable Development of Higher 

Education Institutions in Developing Countries: 

Comparative Analysis of Poland and Vietnam. 

Contemporary Economics. 2022; 16(2):195-210. 

91. Zheng WL. Impact of Energy Efficiency, Technology 

Innovation, Institutional Quality and Trade Openness on 

Greenhouse Gas Emissions in Ten Asian Economies. 

Environmental science and pollution research, 2022. 

92. Ahmad AF. The Nexus among Green Financial 

Development and Renewable Energy: Investment in the 

wake of the Covid-19 pandemic. Economic research. 

2022; 35(1):5650-5675. 

93. Ye F. The Impact of Corporate Social Responsibility on 

the Sustainable Financial Performance of Italian Firms: 

Mediating Role of Firm Reputation. Economic research. 

2022; 35(1):4740-4758. 

94. Feng SC. The Role of Technology Innovation and 

Cleaner Energy towards Sustainable Environment in 

ASEAN Countries: Proposing Policies for Sustainable 

Development Goals. Economic research. 2022; 

35(1):4677-4692. 

95. Duc LDM. Enhancing Auditor Independence in 

Auditing Enterprises in Vietnam. Cogent economics and 

finance. 2019; 7(1):1-16. 

96. Mai NP. Social Entrepreneurship and Corporate 

Sustainable Development. Evidence from Vietnam. 

Cogent business and management. 2020; 7(1):1-17. 

97. Thuong TM. Enhancing Independence of Local Auditing 

Services by Profiting from International Experiences of 

the Big4 Group (KPMG, Deloitte, PWC E&Y) 

Operating in Vietnam Market. Cogent business 

&management. 2019; 6(1):1-14. 

98. Tien NH. Corporate Financial Performance due to 

Sustainable Development in Vietnam. Corporate social 

responsibility and environmental management. 2019; 

27(2):694-705. 

99. Tien NH. Natural resources volatility and financial 

development during Covid-19: Implications for 

economic recovery. RESOURCES POLICY. 

100. Ka YC. Exploration of Green Energy and Consumption 

Impact on Sustainability of Natural Resources: 

Empirical Evidence from G7 Countries. Renewable 

energy. 2022; 196:1241-1249 

101. Ngoc NM. Solutions for Development of High Quality 

Human Resource in Binh Duong Industrial Province of 

Vietnam. International journal of business and 

globalisation, 2023. 

102. Huong LTM. Factors Impacting State Tax Revenue in 



 International Journal of Multidisciplinary Comprehensive Research www.multispecialityjournal.com 

 
    39 | P a g e  

 

ASEAN Countries. International Journal of Public 

Sector Performance Management, 2023. 

103. Ngoc NM. Impact of Accreditation Policy on Quality 

Assurance Activities of Public and Private Universities 

in Vietnam. International journal of public sector 

performance management, 2023. 

104. Ngoc NM. Quality of Scientific Research and World 

Ranking of Public and Private Universities in Vietnam. 

International journal of public sector performance 

management, 2023. 

105. Viet PQ. Sustainability of Tourism Development in 

Vietnam’s Coastal Provinces. World review of 

entrepreneurship management and sustainable 

development. 2021; 17(5):579-598. 

106. Tien NH. Vietnamese Family Business in Poland and in 

Vietnam. Comparative Analysis of Trends and 

Characteristics. International journal of entrepreneurship 

and small business. 2021; 42(3):282-299. 

107. Anh DBH. Sustainable Development of Social 

Entrepreneurship. Evidence from Vietnam. International 

journal of entrepreneurship and small business. 2022; 

45(1):62-76. 

108. Mai NP. Green Entrepreneurship - a Game Changer in 

Vietnam Business Landscape. International journal of 

entrepreneurship and small business, 2023. 

109. Ngoc NM. Enhancing efficiency of real estate brokerage 

activities in Vietnam. International journal of business 

and globalisation, 2023.  

110. Ngoc NM. Factors affecting the selling price of luxury 

apartments in Vietnam. A quantitative analysis. 

International journal of business and globalisation, 2023. 

111. Mai NP. Enhancing Sustainability in the Contemporary 

Model of CSR: a Case of Fast Fashion Industry in 

Developing Countries. Social responsibility journal. 

2021; 17(4):578-591. 

112. Ngoc NM. Sustainable Integration in Vietnam’s Tourism 

Industry. World review of entrepreneurship management 

and sustainable development, 2023. 

113. Ngoc NM. The relevance of factors affecting real estate 

investment decisions for post pandemic time. 

International journal of business and Globalisation, 

2023. 

114. Massoud M. Impact of non-renewable energy and natural 

resources on economic recovery: Empirical evidence from 

selected developing economies. Resources policy. 2023; 

80:103221. 

115. Hieu VM. Socially Sustainable Entrepreneurship of 

Chinese Community in Southern Vietnam. International 

journal of entrepreneurship and small business, 2023. 

116. Ngoc NM. Factors affecting the willingness to pay for 

management services of apartments in Vietnam. 

International journal of business and globalisation, 2023. 

117. Toan TT. Opportunities and challenges for quality of 

human resource in public sector of Vietnam’s logistics 

industry. International journal of public sector 

performance management, 2023. 

118. Lan TTN. Market development strategy of renewable 

energy industry in Vietnam. International journal of 

business and globalisation, 2023. 

119. Huong LTM. Assessment of green economic growth in 

the current specific socio-economic context of Vietnam. 

International journal of business and globalisation, 2023. 

120. Lan TTN. A global trend of sustainable development of 

agribusiness in Vietnam. International journal of 

business and globalisation, 2023. 

121. Vinh PT. Global performance of Vietnamese small 

enterprises due to internal and external drivers. 

International journal of business and Globalisation, 

2023. 

122. Tuan LHA. The entrepreneurial pathway of Vietnamese 

super-rich. The sources of their successful business 

performance. International journal of entrepreneurship 

and small business, 2023. 

123. Hai DH. The influence of global climate change on 

economic growth in Vietnam. International journal of 

business and globalisation, 2023. 

124. Tien NH. Global product purchasing intention of 

consumers in Vietnam. International journal of business 

and globalisation, 2023. 

125. Duc LDM. The impact of quality of financial accounting 

information on SMEs’ business performance. 

International journal of business and globalisation, 2023. 


